


This policy explains how the National Law and the 
following existing codes and guidelines relate to social 
media: 

• section 133 of the National Law which establishes
obligations about advertising by registered health
practitioners and the Advertising guidelines, and

• the relevant National Board's Code of conduct.

Health practitioners should be aware of their ethical 
and regulatory responsibilities when they are interacting 
online, just as when they interact in person. This policy 
provides guidance to registered health practitioners 
on understanding their responsibilities and obligations 
when using and communicating on social media. 

Who needs to use this policy? 

All registered health practitioners and students in 
Board-approved courses should be aware of the 
implications of using social media. 

Definition of social media 

·social media' describes the online and mobile tools that
people use to share opinions, information, experiences,
images, and video or audio clips and includes websites
and applications used for social networking. Common
sources of social media include, but are not limited to,
social networking sites such as Facebook and Linkedln,
blogs [personal, professional and those published
anonymously). WOMO, True Local and microblogs such
as Twitter, content-sharing websites such as You Tube and
lnstagram, and discussion forums and message boards.

Obligations in relation 
to social media 

In using social media, just as with all aspects of 
professional behaviour, health practitioners should be 
aware of their obligations under the National Law, their 
Board's Code of conduct, the Advertising guidelines and 
other relevant legislation, such as privacy legislation. 

1 Professional obligations 

The Code of conduct contains guidance about the 
required standards of professional behaviour, which 
apply to registered health practitioners whether they are 
interacting in person or online. The Code of conduct also 
articulates standards of professional conduct in relation 
to privacy and confidentiality of patient information, 
including when using social media. For example, posting 
unauthorised photographs of patients in any medium 
is a breach of the patient's privacy and confidentiality, 
including on a personal Facebook site or group even if 
the privacy settings are set at the highest setting [such 
as for a closed, 'invisible' group]. 

2 Obligations in relation to advertising 

Section 133 of the National Law imposes limits on 
how health services delivered by registered health 
practitioners can be advertised. These limits apply to 
all forms of advertising, including through social media 
and on the internet. For example, the National Law 
prohibits the use of testimonials in advertising. The 
Advertising guidelines provide guidance about how the 
legal restrictions on advertising under the National Law 
and other relevant legislation apply to social media. 

Review 

Date of issue: 11th February 2025

Date of review: This policy will be reviewed from 
time to time as required. This will generally be 
at least every three years. (February 2028)


